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the experience economy
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“Every pound visitors spend in North Wales
B> circulates within the local economy, meaning the
impact is even higher among other local
businesses. By attracting tourists to the region,
Zip World has injected over £414 million in local
reinvestment across the last five years alone.”

----



“Zip World has been the catalyst to the branding of
North Wales as the Adventure Capital of Europe,
and the company remains steadfast in its mission
=z to not only thrill visitors but also to enrichand
empower our Welsh communities.”










How the experience
economy drives tourism

e Moves beyond traditional tourism

* Prioritizes engagement (Faulty Towers Dining Experiences)
e Focuseson customization

e Drivesinvestment

e Createsacycle of prosperity
e Encouragesinnovation




The experience
economy in tourism

o Sustainable food experiences

e The hero’s journey (harrative &
story telling)

e \alue for money

1. Ordinary World

f’ @ 2. The call to adventure
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Start small. Really small!




Start small...

shout out localdays out




Picking a narrative helps

Authenticity is essential, not just for the
narrative but if your team & staff feel that its
authentic... that emotionis passed on to guests.



Maybe go a bit turther

Champion
Sharing their experiences

Askyou guests



How we reach new audiences
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Data-driven Social Media E-marketing Out of Home
Content & Sales Campaign Targeted & segmented TfL, Motorway
Direct to Olgl Cl;stomgr Engagement Including Meta & e-shot campaigns Service Areas & more
atform, Braze, targets Tiktok
Consumer people based on data points
Consumer-facing including location, booking

habits & family size
platform for J

people to book
‘things to do’

Partners &
Affiliates

White label
partner sites for
people to book

‘things to do s

- OFF

Merlin attractions
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Book your discounted

Club |
The Friendly Club |
Strategic Partners Exclusive Partnerships Aftfiliate Program Influencer Network
100+ Content & Membership With Accommodation &
platforms Transport providers
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